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How is product development the foundation of the 4Ps
	
Product development also known as product management involves a series of steps which include design, conceptualiation, marketing and development of newly created or rebranded goods and services ("Marketing Mix | Product In Four P's". Cleverism, 2018, https://www.cleverism.com). These changes or introductions can be a target of newly defined consumers or a niche category in the market. The main objective of product development is to maintain and increase the market share of the company by satisfying the demand of the consumers. Product development is critical in the 4Ps when defining the target market. The conceptual framework of market strategy during product development consists of the 4Ps i.e product, price, promotion and placement

Design and its impact on production cost 
Product design can be described as the process of effective idea generation and development with the aim of creating a new product that consumers will like. In the best scenario every business tries to balance between producing better quality products while keeping the production cost lower. One of the factors that contribute to lower production cost is design. A product‘s production cost is influenced during the design and concept development. Product design impacts the production cost on much bigger level that other factors. Once a product is designed regardless of how the production system is, the production cost is highly minimized.

Connection between design options and consumer interest
During the design process, design options may be put in place to ensure the success of the overall goal of the product under production. For example by building interaction between the customers and the product builds interest on the part of the consumer. The involvement of the customer in the design process is a strategy which many businesses are experimenting with. Designers can also develop design options that ensure products are engaging, actionable and persuasive as much as possible. Other techniques include grabbing consumer attention so as to create interest and influencing decisions.

Conclusion
Product design and development goals help achieve the overall business objections and its mission goals. Moving the product from development to sale  shows how unique the company is. Concurrently product design and development is vital to any business’s future  goals.
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